FISCAL NOTE

SB 3524
January 24, 2008

SUMMARY OF BILL: Requires each institution of higher education to
develop an official credit card marketing policy regarding the marketing or
merchandising of credit cards on institutional property to students.

ESTIMATED FISCAL IMPACT:

Increase State Expenditures — Not Significant
Assumption:

e Any cost to higher education institutions to develop and make available
such credit card marketing policy to students is estimated to be not
significant and can be handled within the existing budgets.
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This is to duly certify that the information contained herein is true and
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